
 

 
 
 
 
 
Marketing & Audience Associate 
Freelance / Fixed Term 24 Days until June 30th 2021 
Fee £6,000 
 
Your Role at a Glance 
The Marketing & Audience Associate will be responsible for the 
successful delivery of a marketing and audience development strategy for 
three creative development projects linked to future Boundless 
productions and support the launch of a new digital website platform on 
boundlesstheatre.org.uk for 15-25 year olds.  You will be working 
closely with the Boundless team to devise strategies for long term 
effective audience development and marketing to 15-25 year olds and 
ensure that the company’s work between April – June is reaching the 
largest possible young adult audience online and in person.  
 
What You’ll be Doing 
Reporting to the Artistic Director & CEO you will work with a dynamic 
team to find innovative ways to build an engaged and diverse audience 
around 3 creative development projects and a new space on the Boundless 
website.  You’ll be setting up marketing systems and using tools that 
you know to be effective to ensure we are reaching the widest possible 
audience.  You will recommend and implement transformative solutions to 
ensure Boundless Theatre lives and breathes its values and reaches 
larger audiences of young adults.  You’ll work over 24 days to the end 
of June to ensure that three future productions have robust marketing 
strategies, that start with the delivery of public creative development, 
sharings and workshops in late June 2021.  
 
Responsibilities  
 

1. Marketing  
- Find new audiences of 15-25 year olds and re-engage previous 

audiences for three creative development projects between April – 
June 

- Run a successful marketing campaign for the three creative 
development projects that builds digital audience & some in-person 
attendance including a plan for future campaign activity around 
the eventual productions 

- Communicate across multiple platforms to further engage audience 
members 

- Support the executive team with developing a strategic plan for 
marketing for live shows in the future 

- Work with the Social & Digital Manager to build stories that 
provide consistent, honest and inspiring messaging for our 
audience across multiple platforms 

 
2. Audience Development  
- Using Boundless Research and Insights create a clear audience 

development strategy for the three creative development projects 
April – June 

- Work with the team to attract and engage audiences to a new 
section of the Boundless Theatre website launching in June 2021  



 

 
 

 
 

- Present to the wider team on ways to further develop 15-25 year 
old audiences for future live work  

 
3. Inclusivity 
- Share the values of Boundless Theatre 
- Contribute in a way to ensure that we are living and breathing our 

mission  
- Broaden our audience across the UK and further afield 
- Liaise with the executive team, the advisors and the community of 

creatives and young audiences to ensure the work of Boundless 
Theatre always takes into account a diversity of perspectives and 
enables contributors to Boundless' mission to feel inspired, safe 
and valued for their contributions. 

 
4. Insights & Data 
- Be confident in use of software and technology platforms in order 

to gather and interpret useful insights towards expanding 
Boundless Theatre’s audience base 

- Data gathering and interpreting to build audience for all of 
Boundless Theatre’s future work 

- Use data driven methodologies in order to drive further awareness 
of Boundless Theatre, including to harder to reach communities 
across the UK and those least likely to engage with theatre or the 
creative industries. 

- Prepare a report on the success of the marketing campaigns and 
audience development work and submit to the Boundless Team making 
use of reporting tools and data 

 
What We’re Looking For 
 

- Delivered transformational marketing campaigns for theatre 
productions  

- Demonstrable audience development strategies, successfully 
delivered at a mid-large scale 

- Achieved demonstrable impact in engaging traditionally perceived 
hard to reach audiences for creative work  

- Passionate about Diversity & Inclusion and a visible advocate for 
the area with an advanced knowledge of best practice and 
activities that create recognised shifts in both diversity and 
inclusion of audiences 

- An innovator who has provocative ideas and wants to change how 
theatre is marketed, communicated and perceived by 15-25 audiences 

- Real skills in data, reporting, campaign management and reporting 
- Has worked in a variety of contexts, at different scales and 

across different forms/types of work 
- Knowledge and ability to engage with young adult audiences (15-25 

year olds)  
- Experience of planning and financial skills, with the ability to 

deliver projects and activities on time and within budget. 
- Demonstrated leadership presence, with a proven ability to inspire 

and influence across all levels. 
- Highly results focused and target driven, authentically leads with 

conviction and energy. 
-  



 

 
 
 
 

- Someone who can start work immediately and can commit to 24 days 
of work through to the end of June, with flexibility to work to 
specific deadlines and targets 

 
About Boundless Theatre 
 
Boundless Theatre is a mission led creative and charitable organisation 
specialising in developing talent, delivering innovative projects and 
producing new theatre for 15-25 year olds.  The needs and concerns of 
young adults inspire everything we do and our Advisory Group of young 
people work across the organisation from programming and project 
development to business development and strategy.  
 
Founded in 2001, Boundless Theatre has consistently built community in 
the UK and internationally, often as audiences for productions and 
projects that promote creative development.  A dynamic team work, 
supported by a diverse board of trustees are ambitious to find new, even 
disruptive ways to reach more young people.  We aim to support their 
personal and professional growth as talented creatives in their own 
right or a community of independently engaging and sophisticated 
audience for culture.  
 
Covid-19 has seen the organisation deliver differently but not stop, in 
2020 we moved to remote working, renewed our commitment to engaging 15-
25 year olds across the UK and produced new Digital projects as well as 
in-person events and shows as well as the first season of a new fiction 
podcast.  Digital work experience and training continued as did our 
commitment to our mission. 
 
Terms of Employment 
 
Hours 24 Days through to end of June 2021 
Fee   £6,000 
Contract Type Freelance, Fixed Term  
Start Date  Immediately  
 


